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2.1.1  USeANVUD9LAI9E119

UszinnaTasdianaunuaeandy 3 Ussan @

1. Lﬂ%"aqehmw‘hmmazmm (cleansing cosmetic) Taun ?1‘1%1' YN ASUUIANY B"E
ilu woanesedian lwadwith Alulnuruan A3ue L themiauazenga
gouidu Ynsudamih

2. nFesdionatigei iuA Tadutigei esufuuen B5uthseny AUuiduilig

3. in3sdenadmiunnusl (Make upn3usesity Aunasa o1ouslad udvesu
FuaoiTeuf 1nann
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MsuUsUsEIAMALd LY sNeTld
1. Wdur (hair care) LU LW
2. 03Un (oral care) Lty themutin s1dity
3. Tunih (face) Fneglungu skin care wu Hansiu9 make-up ATHUNFSRWITN
4. soUnmn (eye) Inaglungy skin care WU eye cream
5. 33N (lip care) dneglungu skin care Wy fUunau dUnasa
6. $19M8 (body care) ni3eimiialagvialy e skin care Wupdutigsianie Tadu
NULAAKAYNAY ihwonssiundume
7. 1l (hand) Ineglungu skin care 1 hand cream, alcohol hand gel
8. 14U (nail care) 1y B thendab
9. N3390n (breast) Inog/lungy skin care WU KARSUINBNAINTION
10.9ngauLu (vagina) $naglungy skin care 1y thewianuazengagouiy
11. 1911 (foot care) dnaglungu skin care 13U foot cream, foot lotion

(W.N.LULAD5LAS, 2562)
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A1l 2.3 Dear Darling Water Gel Tint

fian : http://www.etudehouse.com (2560)
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mwﬁ 2.4 Etude House BB Cushion

fian - http://teenage.com (2559)


http://www.etudehouse.com/th/th/?product=dear-darling-water-gel-tint

18

232 UlguIuAzNagNsvaILUIUA Etude House neldu3em Amorepacific
Group
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2. Global Wavszaumudisalunainveswnaszmalasdndudasay 50
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WUINYRINAYNT

1. anA-nAndeingd A n1siasuAuasnisvesndndusiuazrasislondlunis
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WUle [UNISIIREN9g9EY

2. Asurndou-afedsiialidulan Ao nsanwansznudedsuindouianuniiie
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danu-nsidunailied msnevaussrusuiinyeunedirtlugusnalioweatodng
Tnen13id1u3 10109y UTULAZNITNAIAT LA 82T BIR VAR N1TABUALDIAD

SutinvausadruluguenaliowsaeAnslaen1sLAIUIIUVDIYUYULA 2N15HAINT

L?’imsﬁ’aaﬁ’umma (apgroup, 2016)
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2.3.3  UseIRUBINanN9NLATD981819 MISSHA

MISSHA fudlaluuuvesuiem ABLE C&C gnradslui 2504 (ABLE C&C, 2019) 3

) a a

Huvisnindniaissdronauazaiuuaslagiany lidnazduiniosdions ndndamivige
At fianne wandusiguaiduny wandusiiauazeinfandi widn divew sauda
WARSAiguARIA MUY FsUiE ABLE C&C fimsdadmineAudmanevesmis iy i
suled eoulat uazmsdadimneludsinsema laofasmheadusnlulssmanviide
¥ 2544 dudules beautynet.cokr uazafsavusnlulssmannanuming dendse
1 1o 2545 uavveewlsulvdvosuusudludinassine L§MLLiﬂﬁU33LwﬂQjQuLLaz
Usuinadu 1l el 2549 LLazL?uLﬁ]m%’mmmﬁjw%qiimﬁaﬂ 2558 (beautybyorangina,

2558)

wAn st MISSHA Wuvdlslunusududadariduihandssmaning Jagtuuususd
Missha Sa1liusnisngugndlunats o Useina siaode glsuuavandgowiniuasssd
Audszaneing q Whdenunnndn 600 iin fandndusiund trysRavieduddiuainy
9w MnAnwAndn 9 iiuesesdienauazaduthzsialilddudsuiilesfiduannaumgma
Tumnsafuduedssuszuindudsidosiiuarfodddludinuszsd Tudmiunnau By
melvuvdeenguinls lssimvemdnfusilalddsaiganniiuly Weisuivasmem
YosHANAe IneyauuTUs MISSHA idenfiagliiasdelawamiooonuuuunainalingms
Auly uindudaasaliaud i migluiudfigndazmnlunmsidentomnnt dnsu

sl o

AuAilanUNULazIATNYRIRUTUANSIRslasuAulsuslnenaenfenduidasuiasy

WNIRIVBUUNY RI3U RI5TTUAILATRILIAT (Missha by Korea, 2560)

Inendndnai MISSHA Talaunufie aenlddundsdodannuiludndeiunentda 5
NAU @909ANAIBNN MISSHA 1131nA131 MISS + Sexy + Healthy + Active (Positioning,

2549)
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2.3.4  ulgu1euasnagnsvawusua MISSHA anglduen ABLE C&C
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1. Challenge US®vauT1@UNAUNTAITIRIANYIMIERATABUANRIRBaTyM
ogsliUszAvsnmifleliAnmsUAsunatazuIan sy

2. Cooperation U3tmuaainwAnuAnTilianalasdaneuiilodasauilo
uazegmfufuiusiinsfivarnvansveasiloadsnualyisedy

3. Communication Humsdeansuazanusiuilodeiunas fuszminandine
waguImsvensusnaulalumeiudungununinuidnvesyuyy (ABLE

C&C, 2019)
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NARNIILATDIAID19 MISSHA Alasuauilay

mwﬁl 2.5 MISSHA M Perfect Cover B.B Cream

fin - https://shop.missha-deutschland.de (2562)

AT 2.6 MISSHA X Line friends

i : https://ifestyle.campus-star.com (2560)


https://shop.missha-deutschland.de/Missha-M-Perfect-Cover-BB-Cream-50ml/en
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2.4 dayagiaansuszmanng

2.4.1 NO9VBIUTLNANINE

a P

Useinanmalansey agfgail 33 - 39 esAunile wazasAgail 125 - 131 9een

Y

mzYusen TNUNYaMIA 99,208 A151enlans sauiuivestn (Meiaanu 8raful wiin)
negnelufuuautiuiig 70 Wesigudvessemeaduguuivunailenvesseinalvglu

dufU 108 vadlan

wdlddulszmaluiel@ongiusen Tnuiinsauagunildvaaniuaygnsnivg
wsuwaunaniefnfulssinainvamile duszmagUuntegnimeivesnidesls laedinga

9

g unazyasuauinmanulivigdnuueniegiaansiaounauiio w1 unangiumis

Usgifimansdanuin Ussmeinndineaniduesianiauvesusemadgdu (a.a. 1910)

U
v a

unsesdugaasaulanaseil 2 (A.A.1945) mvaynsinmalignuiswenilugesdiu fe

q

mouniloiluvesarsisusguszedulnalszarvunmdnmdmie) uarnouldiduves

as15nusEnma (nmald) (y vie Il unsiag, 2561)

South Korea
(Republic Of Korea)
———— International Boundary

———— Province Boundary

AN 2.7 USEANIVALA

fin; http://www.thaibiz.net/th. (2556)
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2.4.2 i IMAYEIUTEINANINE
Uszwanmauuseandu 4 g9 laun galuling gadeu geluldisas uazggvumn
golulidng

Tugnfeuiiua - ngunipudugaluling saumgliszegNiussunm 6-16 031 939

Y Y
(%

golulindfinenldiver duldndluazniadudu unnanlanasniiaiy Fraainarsiuazd
X a A Y a & | a v a < P
JEEEIANEIIUNTY Y1 vEeIgalulinadugauiansSuAY danuninenazialuaag
dduvatnanldnainuaneiug Auiay vesrlnfouliuiny - wguaAul Aomaniagy
ABNYINIZNME (Cherry Blossom) agnanmaiesiaztinveaieiununednligeuniva
Tugregaluldndd manadassuluduavin 2 veudouuwiey nsenseiurisiungne
¢ = \ ) ' | a ) ¢ ' &
as9ud Fedrulngnisldvesuszimaazuiunaunazliiiu 2 dUa1inags1eanun uanand
aenfiidufazisuuinluggniatiiguiu wiuladwddatedouliuiauaudsdunguniay
(Kunbee Journey, 2017)
faseu

Y

I3 oA Y d' a a a a a aa
L‘Uu‘?ﬂﬂm@’]ﬂ’]ﬁi@u‘ﬂfiﬁﬂ,‘ULﬂqwa GU'JQLWQUNQU']EJU — fnAd qm‘mqmaa‘wﬂizmm

Y

22-38 psmwaded Wudnfionefounasdanuuas dlunnnaen wazeradngldiu 99
gy dniseu Undnw aelaUameanduluggiou vrunminiaseuasidadnasniiunay
= -

Fou lUigavensiansevienigtsinaUseme (Educatepark,2018) Tutgiegadiasiinaniadn

losuanulleuuin laun manandinleaulnses dnduiiednses Jandn ywweslula 1

=

nsindudaress wazdtnvieuieneazuin wszlrauiiiodwses Juderndulaauden

fwssduuszlenisesisniesie (Kunbee Journey, 2017)

golulilsag

'
= =

Tugrndeutiluggluliisns wie goluldivaeud gaumgilutinseudueneulivun

9 Y
2

170 Useanal 5-25 asmwaldea TuldaziSulasuddusifounaiay Tuidaazdswdud

q

£ a 1 6V a ) a I ] o [y d' ! 2/ d' A
duuardung drulunveiieazivdsuwdudinassesiu dunsvaniui LLﬂﬁQ‘UﬂJI‘UI@J wasuan

«©

aefianife “aveuwianfgeshein” uwas “in1zuill” (Kunbee Journey, 2017)
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Al

a

Tugreilinmdazeglugguuiiwas gumadiageg Muszunn -5 lWaudls -20 e
walded 9nAIzLaNLardingannaean iy daunivduazinvieaiiedfe laun
nmsldauledaing unaaauiine afsaese saunumanIadLls wazanUamiviguives

eg11wee wantaduvaniiudandwa 1Wudu (Kunbee Journey, 2017)

2.4.3  dayagiransuyed
Toyalaseainelszyns U w.a. 2561 Useannl 51,635,256 AU Uismﬂsmjumqﬁy’um
0-14 U 849717U 6,698,809 ﬂuﬂsmﬁmmjmLLsaamagjﬁUssmm 28,295,132 AU NUREIE
191U7U 7,445,058 AU wazAmAad e ulasinlulssinauseun 40,111 Aeaanansy
(worldbank,2019)

UszneusisUszannsilenifinmalssinadesas 99.7 uavau q3evar 0.3 maun
Nl kideauuszanniesas 49.3 mauinsanseuay 26.3 Aauinvsseay 23.2

LLasﬁuq Sovay 1.3 wagldnwnnaun1w1siwnis (Thai FTA, 2011)

2.4.4  NTUAINIBVDIBINNTNE

[y

1AL U99A U NNINALAeN L UT A N UL NISLAINIEAR Y1WAMELAAIUAIR AU

o

[

sUdnwalneusninn Mausseiiflansfennumsaa ke sitigudnvalnsuenia
FNMALT p71@anTame I nlunsyineulgaenia (ScholarShip,2014) N1TLFAINIEUD
ynvadelifiudsaueyinualiey msusinelassudesganimEsuies wu mngue
wianelaglfidedmiuluiiansisae fodudsiesin wasdesdogionniavesussme
\nndiiavie 4 a1y FuRansusmelivnzaniuaniwerniaa 4 aly Snviaaninerne
gasUspAmnvaanInildsunladdosunaduazunndsiuluudaz iudndie (RYAN

O'ROURKE, 2019)

Y Y [
s = P 4 =)

Tugeluliing qeiiderazuiudideiriidgaannuazanla (wonderfulpackage,2019)
dosniinenlifuiunninelugg msusdsnie3aazesnuumiuwmdmentsl usiilaade
gunivszanal 6-16 asen niiliFesmudonarsduiionweugu audoususiuay
MANIET WihemAszrum wiranmaagldanndevuniindnin nifuly asannde
paududsldniniheuns q viefidend WWnuy Aedeldnildlunglulind (2R E) vie
audouiafinuruen uavausauuiderinldmuenmgilusias u esanusiueed

Fuzanvieflgumnlifigsiu (Li Zheng Ying, 2018)


https://www.scholarship.in.th/author/OceaNiCa/
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dlotggsou Woihaziudanla dnvandediasidudendu ideaneiden NN
du N1wN@1NdIU (wonderfulpackage,2019) fougaruatnsaauldidalanui 9 uag

MeNaw1ele windsinganulidainsaanld outers I sganmatuwazowAuly us

[

gilnisaudonuduwny 9o eulunnanauLAs NS HULANANAUNIN NoUNAIABY

a

nInIadguvgiaeutisiiunans el ieungaluinma emalugieiungauas
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Tungaaviuluaeaunalenuay uenaind i auazyoudag lutu nseoude
wsesUsuemadingUwuuise ltoudlurisassndud derndasudnvasuuudu (W

NM) wagn 1Ny weidenanansadesiussd UV 1a (Li Zheng Ying, 2018)

= ! =]

Tuqaiulﬁi'wLgaﬁwmﬁmgaﬁﬁﬁu q §ia 9wy dudnsu ddSudy dnsuvin 8
1hea (wonderfulpackage,2019) ngluliiawennmaldndefungluling Seilgungid
wananeiuEn lunainasiugamgiiiou 30 esentuliainaisfuazanaanioyssunn 15
99AN ANINAT LT OMANE T LLazmimmLgaa’sul,?ﬁyaﬂqmﬁﬂﬂww 9 willauldunaUne

Tuliing (Li Zheng Ying,2018) uazlugaiiflanyszdrggrutugaluliinfiiuieiu lnaay

I lwoA

3eN3 sudlan (EHX| T E) A8nsauldanufeo aiuLdokyuduns andusIsssunILkan

U
TalAnun9n3e jacket (whatdoyoudoinkorea, 2019)
A = & v | Y Ao & Y] & a v & o a o &
L@JQQQQ@VTU’]’JLEE]N']aalﬂﬁfijuuaﬂqLUUﬁaﬂ LEADLLYUYNIALVU LEDNURUNIANT LD

1

lnunsuldaiudniunedidu 9 (wonderfulpackage,2019) UalgiiaungAin1euy1nIvma
v & & ] ] & ~ YR a

AedauudAinggruIInIT 9 (Wiamavude) welesiusenigainannuvun gungilly
Uszimnalinazanasiinitaud mnseduanuduiwazanmeInAuisaziloniainfisge n
wintosas anuITeRNVELATuLINNAIuI N ME el dueediaalgainaaniia

endndedlilifuen uwasdnaiugeiloduiiaquaedneie (Li Zheng Ying, 2018)

245  wudlifuAsegne

Uszinan maladudszmaifiaswgiaf ngle dszvuyuisuiduuds dszuy
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lassadieanugnuid wliandnsnisasyiulaniuasygiaveasdd widnadudszimad

9RAMNITUTURLIN WU nAndawidannsetind 1wy Fugs geavnssundn Wy n1swaEs
sooud gulawaziie dnsdsesnuintusasiluidenlulszmamnwald 8nvisds dszuu
1AT9E59NUINNA Ao sruusaliihvudwIasy aul naenUiinITaUAIUNTANYINE

LLaziwlﬁﬁuaanzﬁmﬂss{aﬁ’aasﬂuizé’uqq LLG}'ﬁﬁmmaﬁwﬁqqm’uﬁu A%y wasnIany,

2555)


https://www.facebook.com/hashtag/%ED%8A%B8%EB%A0%8C%EC%B9%98%EC%BD%94%ED%8A%B8?source=feed_text&epa=HASHTAG&__xts__%5B0%5D=68.ARBfHjeWhRfkJKX4iYlQEhQORZ6RxJTCWth6uXU7gKpeuBXhRhNNomPlWHYU9VnAfo-yf5QEwEYWeaOCYoBNkgsZgmLNKc5AI1sjmGoQCVKqatrJsxGlUQskKYGVxFRT3lYD82SbZmjtZvzYaSNX-3uTsk4U11M9LZcmCST-b1AKg_spSE-SUg7wLtkpF8Yz_mobxpES5tVRhSpPSp8bStGTH9axtoqToAp9JgIxEtfKVxx9SCR8YD_ByhJT8cE7IEV8ya3Nv7aYhSQJroq_7nZ3fsvY8TvG5oRtkVIWKEhRgfDGq76ZGoxSDw_UZngjxe-j4Z0xSTah3RgzRKF4upkZR2QB&__tn__=%2ANK-R
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2.4.6 HIANVDIUTSNANIAA LA
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111 (BrandThinkBiz, 2561)

2.4.7 N5TREIRUSITU Korean Wave
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3.4 wallansdasizidaya
3.4.1 ADRALYINTTUUN (Descriptive Statistics)

3.4.2 SWOT Analysis
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A1l 4.1 Etude House Cherry Blossom Collection

i : https://www.pinterest.com.(2562)

Al 4.2 Etude x Hershey’s Collection

fian - https://www.pinterest.com.(2562)
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Al 4.3 Etude x Disney Collection

i - https://www.za.in.th.( 2562)
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https://www.pinterest.com/pin/213921051034984379/?lp=true
https://www.pinterest.com/pin/381328293452879752/
https://www.za.in.th/content/33039/
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A7l 4.4 Etude House Shop in Korea

i : https://retailinasia.com.(2560)
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ATl 4.5 Etude House Shop

fisn - https://www.koreaboo.com.(2557)


https://retailinasia.com/
https://www.koreaboo.com/news/etude-house-opens-largest-flagship-store-singapore/
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AT 4.6 MISSHA x Line Friends

fisn : https://lifestyle.campus-star.com.(2561)

m‘wﬁl 4.7 MISSHA Glow Me Collection

i - https://twitter.com.(2561)


https://twitter.com/minikshop_/status/1050255544827568128
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AT 4.8 MISSHA store in Ukraine

fin - https://newsarticleinsiders.com.(2562)

AT 4.9 MISSHA shop counter

i - https://www.coroflot.com.(2559)


https://newsarticleinsiders.com/
https://www.coroflot.com/120stephenckc/MISSHA-Shop-Counter-Rendering
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4.4  AAI1TNYAV18L2A8UTLINVVRIUTENAILAY 2015 - 2019 VINANNUI Etude

House hazNanne MISSHA
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wnuilzanveUT g usenueRaeUszINUveanIewd1a1e Etude House wag MISSHA

15197 3 WSeuLiguganvIgagUseaNUvaans0981819 Etude House thag MISSHA

Etude House AnduSesay MISSHA Andusesay
20152016 | il 26,526 Wi 5.47 Wiy 24,787 anaq 7.385
20162017 | i 84,740 Wiy 12.06 anaq 20,098 anas 6.466
2017-2018 |  @nas 208,446 anas 26.43 anad 40,041 anaq 13.772
20182019 | amas 187,528 ana 32.32 anaq 33,652 anaq 13.424
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https://www.ryt9.com/tag/%E0%B8%98%E0%B8%99%E0%B8%B2%E0%B8%84%E0%B8%B2%E0%B8%A3%E0%B8%81%E0%B8%A5%E0%B8%B2%E0%B8%87
https://www.ryt9.com/tag/%E0%B9%80%E0%B8%81%E0%B8%B2%E0%B8%AB%E0%B8%A5%E0%B8%B5%E0%B9%83%E0%B8%95%E0%B9%89
https://www.ryt9.com/tag/%E0%B9%80%E0%B8%81%E0%B8%B2%E0%B8%AB%E0%B8%A5%E0%B8%B5%E0%B9%83%E0%B8%95%E0%B9%89
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No.

Survey

Topic Etude House products consumption habit of the foreigner and Thais

Explanation

The survey was prepared as a component to research in the Independent
Study of the bachelor's course, Asian Studies program, Bachelor of arts, Silapakorn

University, Sanamchandra campus.

One survey divided into 4 pages and 3 aprts

part 1 General information of the respondents

part 2 Etude House products consumption habit

part 3 Reason for deciding to consume Etude House products

Collect data on 15 March 2019

Save data on 15 November 2019

Nathamon Chanikitjareonporn

Bachelor of Arts

Silapakorn University, Sanamchandra campus
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Explanation Please v in the space O or filling in the blank that matched with you

Part 1 General information of the respondents

1. Gender

O Male O Female
2. Age
3. Occupation

O Employee

O Work in the government service / State Enterprises
O Self employed business O Student
O Farmer O Housekeeper

O Other (Please mention)...............

a. Income per month
O Less than 50,000 KRW / month O 50,000-100,000KRW/
month
O 100,000-300,000 KRW/ month O 300,000-500,000KRW/
month

O More than 500,000 KRW / month
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Part 2 Etude House products consumption habit

1. Which of the following would you tend to buy from Etude House
Store?
O Makeup - Face O Makeup - Lip
O Makeup - Eyes O Makeup - Nails
O Skincare - Face O Skincare - Body

O Makeup accessories

2. How frequently do you purchase Etude House ?
O 1-3 times/ month O 3-5 times / month
O 5-7 times / month O More than 7 times /month

2. How much are you typically willing to spend on Etude House products?

O Less than 3000 KRW [ 3000-5000KRW
0 5000-7000KRW [ 7000-10000 KRW
0 10000-15000 KRW O More than 15000 KRW

3. Where do you purchase Etude House products from?
O Etude House Store
O Etude House website
O Specialty makeup store

O Specialty makeup store website



Part 3 Reason for deciding to consume Etude House products

72

Factor

5
Very good

Good

Fair

Low

1

Must Improve

Product

Popularity an Image of products

Quality of products

Packaging of products

Price

Suitable price with products

Various ways to pay for products

e.g. credit card and cash

Promotion

Proper promotion with products

Proper promotion period

Way to sale

Various ways to sell products
e.g. Etude House store and Etude

House store online website

Well preparing to sell products

Conveniently consume Etude

House products

Advertising via Social media

Advertising via Social media,
Advertise poster or signboard from

places

Suggestion from the user

who uses Etude House products
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Factor

5

Very good | Good Fair | Low

1

Must Improve

Person

Etude House’s Customer assistants
wearing a neat uniform, always
grooming, have a good relationship

and services mind with customers

Etude House’s Customer assistants
have a good communication skill

with customers

Etude House’s Customer assistants

are well up in Etude House products

Physical and presentation

Cleanness inside Etude House store

Processing

Customer assistants have a proper
way of greeting when the customers

are coming

Customer assistants have a well

organized

Suggestions for improvements

Encourage in selling- Product strategy

Encourage in selling -Price strategy

Apart from Etude House products what other products are you familiar with?

And what brands are?

© Thank you all of you who gave time to answering this survey ©
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No.

Survey

Topic MISSHA products consumption habit of the foreigner and Thais

Explanation

The survey was prepared as a component to research in the Independent
Study of the bachelor's course, Asian Studies program, Bachelor of arts, Silapakorn

University, Sanamchandra campus.

One survey divided into 4 pages and 3 aprts

part 1 General information of the respondents

part 2 MISSHA products consumption habit

part 3 Reason for deciding to consume MISSHA products

Collect data on 15 March 2019

Save data on 15 November 2019

Nathamon Chanikitjareonporn

Bachelor of arts

Silapakorn University, Sanamchandra campus
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Explanation Please v in the space [ or filling in the blank that matched with you

Part 1 General information of the respondents

1. Gender

O Male O Female
2. Age
3. Occupation

O Employee

O Work in the government service / State Enterprises
O Self employed business O Student
O Farmer O Housekeeper

O Other (Please mention)..............

a. Income per month
O Less than 50,000 KRW / month O 50,000-100,000KRW/
month
O 100,000-300,000 KRW/ month O 300,000-500,000KRW/
month

O More than 500,000 KRW / month
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Part 2 MISSHA products consumption habit

1. Which of the following would you tend to buy from MISSHA Store?
O Makeup - Face O Makeup - Lip
O Makeup - Eyes O Makeup - Nails
O Skincare - Face O Skincare - Body

O Makeup accessories

2. How frequently do you purchase MISSHA?
O 1-3 times/ month O 3-5 times / month
O 5-7 times / month O More than 7 times /month

4. How much are you typically willing to spend on MISSHA products?

O Less than 3000 KRW O 3000-5000KRW
O 5000-7000KRW O 7000-10000 KRW
[ 10000-15000 KRW O More than 15000 KRW

5. Where do you purchase MISSHA products from?
O MISSHA Store
O MISSHA website
O Specialty makeup store

O Specialty makeup store website



Part 3 Reason for deciding to consume MISSHA products
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Factor

5
Very good

Good

Fair

Low

1

Must Improve

Product

Popularity an Image of products

Quality of products

Packaging of products

Price

Suitable price with products

Various ways to pay for products

e.g. credit card and cash

Promotion

Proper promotion with products

Proper promotion period

Way to sale

Various ways to sell products
e.g. Etude House store and MISSHA

store online website

Well preparing to sell products

Conveniently consume MISSHA

products

Advertising via Social media

Advertising via Social media,
Advertise poster or signboard from

places

Suggestion from the user

who uses MISSHA products
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Factor

5

Very good

4 3 2 1

Good Fair Low

Must Improve

Person

MISSHA’s Customer assistants wearing
a neat uniform, always grooming,
have a good relationship and services

mind with customers

MISSHA’s Customer assistants have a
good communication skill with

customers

MISSHA’s Customer assistants are

well up in Etude House products

Physical and presentation

Cleanness inside MISSHA store

Processing

Customer assistants have a proper
way of greeting when the customers

are coming

Customer assistants have a well

organized

Suggestions for improvements

Encourage in selling- Product strategy

Encourage in selling -Price strategy

Apart from MISSHA products what other products are you familiar with?

And what brands are?

© Thank you all of you who gave time to answering this survey ©
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